Popular Culture especially Facebook has become a part our everyday life. Religious communities such as church is also using this media of communication to support its ministerial purposes. In this article, I try to explore about the ideas of Facebook in order to see to what extend this media has already contributed not merely for any particular religion, but also for strengthening interreligious relations. This article begins with a consideration on why we should pay attention on Facebook in our theological discourses, followed by a brief description why it has been said as a form of popular culture. In the next section, I will analyze social, existential or hermeneutical, and transcendent dimensions functions of Facebook setting out from Gordon Lynch's theory. In the end, I will specifically highlight how Facebook can contribute for interreligious dynamics. This part ends up with three considerations that Facebook has built an online interreligious community, increased public awareness on social and political issues, and bridged the gap in the spatially-segregated community. 
I. INTRODUCTION
Human history is changing drastically over the last three decades especially when the internet with all of its forms come to existence. It gives so much contributions for the development of human civilization in terms of its abilities to provide access for gaining as well as improving knowledge and science, connecting communities, transferring information, functioning as a critical means to control government and citizens, and even being used as a virtual media for religious purposes. By mentioning those contributions for humanity, I do not intend to eliminate the negative impacts of it. None can deny that this platform has also negatively affected people in different ways. Many forms of virtual crimes, immoral conducts, hoax, political black campaigns, etc. are some forms of negative impacts. However, I will not elaborate those general impacts specifically here. Both influences have signified the new era of global society with all of its complexity and shaped our identity as well as our approach to community.
Speaking about internet as a newly popular media in our society today, we cannot withdraw ourselves in looking at Facebook as a massive-global platform of communication. Facebook becomes so popular in entire world since its first launch in 2004. McCracken notes that only six years after its existence Facebook has surpassed 500 million users 1 and in the quarter of 2018 it has reached more than 2 billion active users making it the biggest social networking service in the world. 2 The massiveness of Facebook has created lubang hitam kebudayaan (a black hole of culture). 3 As a part of social community, Church is also using Facebook to support its ministerial tasks. McCracken describes that, the church uses Facebook for a myriad reasons, including as a way of communication among congregations, publication of photos, videos, and presentational materials of the church, a connection point where people can invite others to community, spreading the Good News as well as an online box for prayer requests. 4 In this context, I think that the narratives of Facebook should be placed in our theological discourses, otherwise our theology becomes less relevant to our modern world as put by Lanora Rand followed by McCracken, that "Facebook is a new way of being the church". 5 Moreover, the significance behind the efforts to theologically reflect on Facebook is because of this platform has become a part of our "everyday life practice". Therefore, to set aside discussion of this issue is to make our theology not contextual. Contextuality of theology depends on how it "seeks God" in the particular context where it exists. When a theology embraces context in its theological discourse it then becomes more attractive to the contemporary world and "rebrand" itself. 
II. FACEBOOK AS CONTEMPORARY POPULAR CULTURE
Before jumping to the identification of Facebook as a form of popular culture, it is better to understand the concept of popular culture itself. This term was not used before 1960s but later introduced after that year when the works of Arnold Leavis and Clement Greenberg had been published. They, however, did not use the term as we do today but naming it as "mass culture" 7 (Leavis) and "kitsch" (Greenberg). They played those two words in a quite negative way when discussing the idea of popular culture as debased compared to other cultures, especially traditional one. Nevertheless, they did contribute to the development of the concept. 8 Gordon Lynch explains that there is no static definition of popular culture meaning that the term has been differently defined based on the academic perspectives used by those who study it. He said, "Rather, popular culture is a term that has been used in quite different ways by different writers depending on the particular academic project that they are committed". 9 12 These all have created a new world called "global village" in which the world is getting smaller. 13 The forms of popular culture can be seen in many kinds of instrument.
Kelton Cobb mentions a number of example such as telephone, radio, the cinema, videocassettes, video games, compact discs, fax machines, computers, the internet, cable satellites, broadband and digital technologies along with newspapers, magazines, catalogues and books. 14 In our context of discussion,
Facebook is seen as a newest form of the culture. Some considerations should be taken into account. Firstly, based on our limitation to the features of popular culture we can see that Facebook is a product of communication technology and its working mechanism depending on technological devices such as the internet, hand phone or computer. It is therefore obvious that Facebook is a multitechnological media that can combine more than one instruments. In Facebook we can find not only "the words", but also "audio" and "audio-visualized products" In addition, although Facebook is an instrument to connect people as well as to deliver meanings and values, this platform should be seen as more than just a "messenger", but "media". The first is static, but the latter is dynamic. Kobb emphasizes that the media are not neutral instruments and functioned not like pipelines that deliver symbols produced in the traditional spheres of culture.
Media at some levels can be "a cultural sphere itself", so it too can turn to be "the message" 16 . I myself agree with this changing form of Facebook from "the messenger" into "the message". For instance, when a user becomes so addictive and dependent on Facebook that could mean that it has defined the user and give her or him an alternative identity.
III. RELIGIOUS DIMENSIONS OF FACEBOOK
After discussing how Facebook understood as the most integrated platform 18 In such an integration, communication and interaction often happen even though among the users there is still a place for strangeness. That interaction at least indicated through the executions of "like", "comment", or "share" buttons. These executions can both strengthen and weaken the relationship either in virtual or real world. Despite its destructive impact, however, we cannot deny that Facebook has made those unknown become known, strangers become friends, and those who are far become nearer. Therefore, it strongly implies that the social function of Facebook -just like in religioncannot be overlooked.
b. Existential or hermeneutical Function of Facebook
Speaking of this function, I think that "the content" that Facebook presents to its community should be taken into account. Almost every single day I can see and what roles that we should take to make it better and to reduce any lifedestroying potentials. In this context, we could see that there is meaning, which closely relates to our existence that Facebook is trying to bring and support. I end this part with a strong belief that Facebook has also existential or hermeneutical dimension.
c. Transcendent Function of Facebook
We may find difficulty in analyzing the transcendent function of Facebook as a means of encountering transcendence. This is because Facebook is a quite different form of popular culture, especially compared to "film". In quoting Robert Johnston's evaluation to film, Lynch points out that in film there is a possibility for us to have transcendent or religious experience. It can be achieved through the process of watching which is sometimes aesthetic (maybe he means 'emotional'). Even though it is difficult for us to have religious experience through Facebook, but the explanation about film provided by Johnston reminds us that since it is the most integrated media of communication in which we can also download movie through the link attached and start watching it there, I can assume that it also bridges us to the religious experience indirectly.
The description of the social, existential or hermeneutical, and transcendent functions of Facebook has shown that as a product of popular culture this platform has something to do with religion. By saying that I do not intend to conclude that
Facebook is "a new religion" just like Rupert Till argues when speaking about pop music, especially the concert of Bruce Springsteen which according to his fans, "seeing Bruce concert is like a religious experience; it is a spiritual experience; one leaves a Bruce Springsteen concert with the feeling that one has just been to religious revival and there is reaffirmation of faith and hope and joy". 19 On the contrary, it has to be seen as an instrument that can help people of faith to be more religious since it strengthens and widens communal networks, opens their eye to see realities around and motivated to do something as religious people, and bridges them to religious experience. This religious essence will now lead me to see interreligious motive in Facebook.
IV. FACEBOOK AND INTERRELIGIOUS DYNAMICS
If Facebook serves religious functions as we have already noted before, it can also have interreligious dimension. In this part, I have three considerations on how Facebook can be understood as interreligious.
Facebook builds and strengthens an online interreligious community!
In above description about the social dimension of Facebook, we have already seen that as a networking site, Facebook is building a new kind of community in which people of different faiths -known or unknown beforecan be connected. Related to this, Mia Lovheim comments that, "The internet can be seen as a new kind of space for social interaction, constructed by networks of computers. Today the internet is also increasingly being used as a religious space, where people can get access to information, and interact with like-minded people or those of different convictions in discussions but also through the enactment of rituals." 20 The networking site is obviously providing a higher intensity of interaction and communication, something that has already been a crucial issue in our real world, particularly in modernized-urban society. Idi Subandy Ibrahim implies that when urban citizens no longer respect to both interpersonal and inter-communal relations, this media comes to uplift the sense of community by which people will feel that they still have room "to exist, be listened, be cared, and be recognized". 21 A study related to Twitter (which is similar to Facebook) conducted by Anatoliy Gruzd, Barry Wellman and Yuri
Takhteyev has also concluded that this media can form the basis for interlinked personal communities and even of a sense of community (or a sense of belonging). 22 Therefore, Facebook is said as a site for interreligious encounters 23 and at the same time creating an online interreligious community. This idea is developed from Heidi'Campbell's view of the internet as "an online religious community". 24 An online interreligious community created on Facebook has indicated that religions are now entering a new age where interfaith dialogue is taking place both in real and virtual world. That, our dialogue has gone beyond physical encounter and at the same time widening interreligious networks penetrating the boundaries of geographical spaces and times. Such an engagement will become more massive, widespread, and effective since 
Facebook increases public awareness on social or political issues
The contribution of Facebook is not merely in term of the high intensity Those three periods were a crucial stage in which Ambon became more and more segregated. 29 As a consequence, Ambonese people lack of public spaces where people can live together day by day. Lacking spaces for intensive interaction in society will of course give an impact for social relations. In order to prevent this, many projects have been taken by the government, religious institutions, or civic society to bridge the gaps among the society members, but still it does not change the spatial structures. Nevertheless, what we have seen on Facebook seems more interesting to be noted. The ways users use that platform to interact and make conversations with other Amboneses leave an impression that for them segregation only exists in "physical spaces". The presence of this networking site makes them really 'present' to each other, no matter how segregated physically they are. By saying this I do not intend to conclude that the existence of virtual world has replaced the real one, but what I am observing is that when it seems that as if physical public space in Ambon is getting smaller, Facebook has arrived to break down the walls and become another alternative public space for the Ambonese community.
V. CLOSING REMARKS
As church or religious communities living in the contemporary world we can no longer overlook the existence of such popular culture, especially Facebook as the most integrated platform of communications that has been proven able to create "an online interreligious community". It is therefore an obligation for religious institutions to take the platform seriously, not merely to spread their religious announcements, but as a media to engage with people of different faiths.
Our interreligious projects will be more effective, massive, and impacting a global community if we take this networking site into account. Its massiveness, speediness, and global reach should be benefited by religions to build, improve, and strengthens their interreligious relations.
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